PMCG covers the following areas under the
tourism sector:

* Tourism development and marketing
strategies and action plans;
Destination management organiza-
tions;

Tourism product development and
value chain analysis;

Tourism market research and analysis;
Branding and country image surveys;
Promotional videos and materials;

National and regional tourism web-
sites and online content; and

Online marketing campaigns.




Georgia:
FACILITATING TOURISM RECOVERY IN AFTERMATH OF COVID-19 (UNITED NATIONS
WORLD TOURISM ORGANIZATION (UNWTO; 2021)

Georgia:
ORGANIC AGRICULTURAL PRODUCTS AND RURAL TOURISM VALUE CHAIN STUDY (2020)

Georgia:
ELABORATION OF CONCEPT AND FEASIBILITY STUDIES FOR COMMUNAL INFRASTRUCTURE
FOR ENVIRONMENTAL AND TOURISM IMPROVEMENT (KFW; 2018-2019)

Georgia:

TOURISM MARKETING, PROMOTION, ONLINE COVERAGE, AND DESTINATION MANAGEMENT
(WORLD BANK; 2017-2019)

Kosovo:
SUPPORTING KOSOVO TO DEVELOP TOURISM SECTOR (USAID; 2016)

Publications:

PMCG also releases periodic publications offering an up-to-date account of various indicators across the tourism sector in Georgia, namely the Monthly
Tourism Update and the Hotel Price Index.




